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Abstract

This paper tests the commonly-held hypothesis that information change concern-
ing the relative health benefits of consuming red and white wine caused a switch
in preferences from white wine to red wine. The switch is estimated to have been
caused, about equally, by ageing and the change in health information. The effects
of price and income changes, habits and advertising effort impacts are estimated
to be small. Results are based on development of Health Information Indicators
for all wine and for red wine, based on the measured quality and quantity of health
information flow; estimation of the impact of health information change on con-
sumption of four wine types (red and white domestic and imported wines) using
a two-stage translog demand model for wine that incorporates the Health Infor-
mation Indicators; and advertising effort by wine type. The implications of this
kind of consumer response to information change for consumers, governments and
producers are not trivial.
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